IN INDIA:

Solidaridad



EVOLUTION OF

Charities « Shift of approach from donation
targeted at funds to resource commitment
addressing from philanthropists like time,
human suffering talent and strategic counselling

to the beneficiaries

Philanthropy « Shift of focus to high impact,

focused on scalable and sustainable
building outcomes
Institutions

 Shift in scope of work from quick
fixes to long-term solutions and

Involvement
Establishment of
strategic - Shift in relationships between
philanthropy social impact leaders from
coordination to full-on

collaboration



EVOLUTION OF

PHASE 1
(1850- 1914)

Driven by Charity
Influenced by family
values, traditions,
culture and religion
Wealth of businesses
spent on the welfare of
society

Setting up
charitable foundations,
educational and
healthcare institutions,
and trusts for
community
development by
Industrialists like Tatas

PHASE 2
(1914 - 1960)

Driven by social reform .
Influenced by the concept of
trusteeship .

Powerful industrialists urged to
share their wealth for the benefit of
underprivileged section of the
society.

Setting up of trusts for
colleges, research and training
institutes, trusts for rural
development, women empowerment
and education development

PHASE 3
(1960- 1990)

Influenced by emergence of Public
Sector Units (PSUs) and laws

Led to enactments of legislation
regarding corporate governance,
labor and environmental issues.

. Setting up of trusts for
colleges, research and training
institutes, trusts for rural
development, women
empowerment and education
development



EVOLUTION OF

PHASE 4
(1990 -2010)

Corporations are responsible to owners, managers,
environment and the public at large

: PSU establishing community housing,
parks, healthcare and other programmes for rural
development with civil societies

PHASE 5
(2010 onwards)

Integration of Corporate Social Responsibility (CSR)
Corporations are responsible to owners, managers,
environment and the public at large

: Companies embedding sustainable and
community driven work as part of their businesses



CSR IN INDIA:

« The provisions of the CSR Act apply to all companies that have
any one of the following in any financial year:

* Net worth of the company to be Rs 500 crore or more; or
« Turnover of the company to be Rs 1000 crore or more; or
* Net profit of the company to be Rs 5 crore or more

«  Every qualifying company requires spending of at least 2% of its
average net profit for the immediately preceding 3 financial years



CSR IN INDIA IN 2019

companies spent 2 per cent or more, which is a striking 100 per cent
increase over the last five years

was the cumulative expenditure by N100
companies from 2014-15 to 2018-19

have aligned CSR projects to SDGs in their annual report

implemented through partnerships - a demonstration of SDG 17

*Based on data of 100 largest Indian origin company by market capitalization (N100)



STATUS OF CSR -

Maharashtra, Uttar Pradesh, Kerala, Rajasthan and
Odisha were the top five states with highest

Top five states with over 20 per cent of the total

Maharashtra — INR 872.6 Crore
Karnataka — INR 310.7 Crore
Rajasthan — INR 247.3 Crore
Uttar Pradesh — INR 213 Crore

Gujarat — INR 200.8 Crore
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*Based on data of 100 largest Indian origin company by market capitalization (N100)



STATUS OF CSR -

Top three CSR spending

Education — INR 2774.8 Crore
Health — INR 2144.8 Crore

Environment — INR 1143.5 Crore

CSR expenditure by Schedule VIl activities (INR in crore)
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*Based on data of 100 largest Indian origin company by market capitalization (N100)



CSR RULES IN INDIA:

« The CSR projects or programs or activities that benefit only the employees of the company
and their families

« One-off events such as marathons, awards, charitable contribution, advertisement,
sponsorships of TV programmes

« Expenses incurred by companies for the fulfilment of any Act or Statute of regulations (such
as Labour Laws, Land Acquisition Act etc.)

« Contribution of any amount directly or indirectly to any political party

« Activities undertaken by the company in pursuance of its normal course of business



CSR AND CIVIL SOCIETY:

As compared to 2014-15, there has been a shift in companies implementing their CSR activities
directly or through their foundations to a mode of implementing activities through partnerships with

Implementing agencies.

Credibility: engaging with CSOs is seen as
improving the private sector’s reputation

Knowledge sharing: Certain social issues are
challenging and no single organization can
solve them by themselves

Risk sharing: partnering builds on synergies
allowing risk-sharing when returns are uncertain
or when CSOs have specific expertise that can
lower the risk profile of the venture

Pragmatism: CSOs have increasingly recognized
the role of the private sector in development

Knowledge sharing: Firms recognize over the
long-run, they have not efficiently addressed
developmental challenges

Financial support: increasing FDI flows and
increased financial support for cross-sector
partnerships come as a great financial opportunity
for CSOs



SOLIDARIDAD AND
CSR PARTNERSHIPS




Corporate CSR Funding partner:

Coca Cola
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Enhanced yield

Improved farmer income

Improved water use efficiency

Increased sustainable sugar
procurement



PARTNERSHIP WITH IDEA- VODAFONE FOR INTRODUCTION OF
TECHNOLOGY AND INNOVATION IN AGRICULTURE (COTTON AND SQY)

Enhanced livelihoods of 50,000 small farmers:

 Adoption of IoT base (sensors) solutions, drones multilingual application, query bot, crop
disease detection, and Al for data analysis

« Transition to ICT-enabled channel through NOKIA-Wing Smart Agriculture Weather Advisory,
Agri-news and information, agri-price market, Government policy & scheme and live/real

stories

30 farmers owned Producers Companies and 250 Rural Entrepreneurs capacitated to
facilitate sales in high-value supply chains
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